Play Ball!

Your guide to advertising in the

Conqressional Softhall
f eagque

The league with 400,000 “hits”” per season.

e 200 Teams

e 3,000 Players

e Washington, DC’s, upwardly mobile
20s and 30s demographic

e Capitol Hill

e K Street

e Government, private sector, non-
profits

¢ 12-month advertising, through Feb 07

=» Your Market. In One Place.

For advertising, contact:
Jeral Poskey

(612) 240-2729
jposkey@davinciglobal.com

Many of you know the commissioner, Gary Caruso,
and may contact him at congstbl@aol.com.



Options

e The Congressional Softball League website received more than

400,000 hits last season.

e The website registered almost 3,000 repeat visitors.
e This year, photos and blogs will ensure even higher hit counts, but

you won'’t pay any extra for additional coverage.

e During the softball season, this is the website viewed by
Washington’s “Gen Y” crowd.

o If this is the market you're after, this is the website for you.

Banner Ads

Banner ads are the simplest, most cost
effective form of advertising on the web.
Your options are:

e Top Banners
e Bottom banners

For more cost effective targeting, your ad
can be focused on the pages viewed by
the teams on Capitol Hill or the teams
downtown.
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BE PREPARED before registering your team. PLEASE READ THE INSURANCE CHOICES BELOW. You
muest choose one of the insurance choces during the registration process which CAN BE PAID ETTHER
BY CHECK OR ONLINE VIA Pay®al, (Anyone with a PayPal account can send the fee for the team.)

Spring training has bequn in Florida; the cherry blossoms will soon Bud, and this year the
Congressional Softhall League celebrates its thiry-fourth year of organization.

m

The House slow-pitch Congressional Softball League emphasizes sportsmanship in the “B°
(Beer-drinking) Conference. Teams do not need congressional sponsoeships to participate in the
league ... off Capitol Hill teams as well as Hill teams may register ... but for any team to carry
the name of an office as part of the TEAM NAME, it must have at least one player from that
office, 1.2, "Jenkins Junkyard Dogs" must have someone from the Jenkins office. If not, then call
the team "Junkyard Dogs.”

TEAM NAMES

The “B" Conference is a casual league, not requiring balls and strikes called during the regular
season. Teams consist of ten players (or 11 If an extra hitter is used) of whom at least three

ers must be women. Fees for admission into the Amateur Softball Association (ASA), a
Bottom 1/4 Bottom 1/2 Bottom 1/4

Player Packs

This year players will be given a league ID card.
Your ad or coupon can be delivered to each and every
player along with this card. That’s nearly 3,000
players!

Score Cards

For each game, managers will bring a printout of their
roster on official scorecards. That’s 1,200 games!

Bars and restaurants should note: Your ad or coupon
is in front of the team the entire game, right when they

Ad Ad

are making their eating and drinking decisions. That’s
almost 3,000 players!



Price List
Ads run through February 2007.

Preparation

Our graphic designer can create an ad for the flat fee of $75 for an animated banner ad and
$50 for static or smaller ads. No fees will be charged to post ads you provide. Please contact
us for advertising specifications.

Top Banner Ad $ 450
Animated or static banner ad at the top of CSL web pages.
Displayed in rotation, with 40,000 views guaranteed.

160 x 640 pixels.

Bottom Ad (quarter-, half-, or full-size) $ 95/150/300
Animated or static ad on the side of CSL web pages.
Displayed in rotation, with 30,000 views guaranteed.

Scorecards $ 150
Your ad on teams’ official printed scorecards.

Limit 4 advertisers. Each will be printed on half the scorecards
2”x 4”. Yours for the season; only four available — first come,
first served. (Purchase both halves for $250)

Player Passes $ S0
Get your ad delivered on paper to each player.

2”x4”. Number of advertisers will be limited to space available
after league information is printed.

Targeted Price

Half the teams are Capitol Hill teams, and the other half are agencies, non-profits, and other
Downtown/K Street teams. You can target your ads “Hill” or “Off the Hill” teams for the
following prices.

Standard Banner $ 150
Bottom Banner (quarter, half, or full) $ 65/90/180
Scorecards $100

Player Passes $ 35




Other Opportunities

Discounts are available for purchasing multiple ads. There is a 25% discount off subsequent
purchases (lowest priced items discounted).

Example: You purchase a banner ad, a % bottom ad, and a scorecard ad. After paying full
price for the banner ad, you receive 25% off the bottom ad and the scorecard ad.

Sponsorships. League sponsorships are available. These will include recognition on every
page of the CSL website and special tournament recognition. Sponsorships start at $500 and
can be bundled with advertising. Contact us for details.

Reserve Early ... Contact Us Today

For advertising sales, contact:
Jeral Poskey
jposkey@davinciglobal.com
(612) 240-2729

Please make payments to Congressional Athletic Association, and contact us for mailing
instructions.

Registration begins in March. The web site will open for scheduling and blogging in mid-
April with games beginning in late April. A 64-team championship tournament will be
played on Saturdays beginning in mid-August and weather permitting will conclude by the
first weekend in October.



